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of f i ce o f  out door  r ec r eat i on

Deput y Secr et ar y of  Commer ce & Tr ade
Cassidy r asnick
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WH Y OUT DOOR RECREAT I ON

• Economic Impact

• Virginia’ s Competitive Advantage

• Economic Development

• Talent Attraction and Retention

• Quality of Life/ Placemaking
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A VI BRANT  OUT DOOR ECONOM Y

200+
o u t d o o r  f o c u s e d  c o mpa n ie s  
i n  Vi r g in i a
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T H E OUT DOOR RECREAT I ON ECONOM Y
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PRI ORI T I ZI NG T ARGET  I NDUST RI ES T O M AXI M I ZE 
I M PACT  ACROSS T H E COM M ONWEALT H

Region ATVs Hiking/ 
Camping

Watersports Biking Food 
& Bev2

Motorsports Fishing Textile Mfg
(sails)

Shipbuilding

Southwest

Virginia 
Mountains

Shenandoah 
Valley

Central VA

Southern VA

Fredericksburg/
NOVA

Chesapeake Bay 
(incl. ES)

Hampton Roads
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WH AT  DOES T H E OFFI CE DO

• Business Recruitment and Expansion

• Promote Virginia as an Outdoor Destination and 
Brand

• Coordinate Agencies’  Work with Industry
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VIRGINIA’S 
NATURAL FIT FOR 
OUTDOOR 
MANUFACTURING

Mcafee Knob (Roanoke, VA)

https://www.youtube.com/watch?v=WEOwtA4DUtk&feature=emb_logo&autoplay=1
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SO FAR
• Industry landing page: 

Governor.Virginia.gov/ Outdoor

• Nearly 100 existing and 
prospect client meetings

• Dozens of media placements

• National Governor’ s 
Association Outdoor 
Recreation Learning Network

• Signed Confluence Accords

• Outdoor Retailer Trade Show
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UP NEXT
• Record-breaking investment in 

land conservation and Chesapeake 
Bay

• 3 new state parks and dozens of 
wildlife management areas

• Continued business recruitment

• FAM tour

• Industry one-pager/ brand doc

• Regional meetings

• Statewide summit
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