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* Mission —to promote the City of Staunton as a tourism
destination through integrated marketing, advertising &
public relations. (Staunton Tourism Department was
created in 1989.)

 Money — FY 2023: $560,651 (additional $55,758 for
Downtown Visitor Center.) Total budget: $616,409
— Lodging Tax
— General Fund



Tourism Staff

Sheryl Wagner, Director of Tourism |8 Manages overall operation of the Tourism Department.

Sl RIE R S MV EIC G -3 © Responsible for marketing Staunton as a tourism
Manager destination to leisure, conferences, & group travelers.

® Provides office management and support to the

Kim Cormier, Administrative Assistant : ,
Tourism & Economic Development departments.

Gloria Brandt, Visitor Center  Oversees Visitor Center operation and provides
Supervisor information and assistance to visitors.

e Provides information and assistance to visitors.

Karen Bergmann, Travel Counselor

Selah Sprinkle, Travel Counselor ¢ Provides information and assistance to visitors.
7

Nancy Artley, Travel Counselor e Provides information and assistance to visitors.
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\ Tourism iIs an Instant
OTAUNTON
| Revenue Generator
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IN 2020, THE STAUNTON DOMESTIC TOURISM INDUSTRY:

GENERATED
$45,217,398

IN TRAVELER
SPENDING

SUPPORTED
684
JOBS

PROVIDED

DECREASE IN TRAVELER
54,071,047 SPENDING

IN STATE AND LOCAL FROM 2019
TAXES
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1,285 Hotel Rooms 90 Restaurants 5 Bed & Breakfasts

o (Q\ airbnb

3 Craft Breweries, 1 112 Airbnb’s

77 Independent
Cidery, & 1 Winery

Retailers



éT&EJN Innovative Way Staunton is
- Driving Tourism

Localhood Stories

An ecosystem of
compelling, mobile-first
travel content, created by
local partners and shared
across a decentralized
audience reaching
travelers around the
world.



https://vatc.org/marketing/digital-marketing/crowdriff-localhood-program/
https://vatc.org/marketing/digital-marketing/crowdriff-localhood-program/
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Why Stories?

The unique format of Stories provides a lot of inherent value to our destination

marketing efforts.

Compelling

Combining still imagery, video, and sound into a
mobile-friendly, familiar format that isn’t tied to a
social network

Discoverable

Each Story is a web page, so it is crawled and
indexed by search engines, meaning your future
visitors can find it organically.

Insightful

Get real-time insights into your visitors, the content
they’re consuming and how they’re interacting with your
Stories.

Multi-Purpose

Create your Story once, and easily export it to be
repurposed across your social media channels.



once, use
everywhere

TikTok

Instagram



STAUNTON

VTC LOCALHOOD STORIES STATS ENG LT
VIRGINIA

Stories:  Gallery Impressions: Google Impressions:

159 649K+ 4.99M+
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TO VIRGINIA

VISIT STAUNTON STORIES STATS
Stories:  Gallery Impressions:  Google Impressions:

16 63,196 125,164
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Sample
Localhood
Stories

Em“bark” on a Pet- Must See Music
Friendly Trip to A Family-Friendly Guide Explore Staunton's Great Festivals in Staunton,
Staunton, VA to Staunton, VA Outdoors VA

. visitstaumton e . visitstaunton was . visitstaunton was . visitstaunton e
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https://localhood.com/stories/5bb440c5-cf15-4ecc-92e6-802161ad815f/embark-on-a-pet-friendly-trip-to-staunton-va?networkUuid=dfa97a5e-7807-4ced-95f7-84f471c96fbf

-
“The South’s Best Mountam Towns” — Southern Living
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VisitStaunton.com

Questions?




Contact Us
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116 West Beverley Street

tourism@Vvisitstaunton.com




Thank You!
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