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Tourism is a resilient industry and is 
quick to recover after times of crisis. 

Tourism is an  instant revenue 
generator
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www.VATC.org/research
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2022 CAMPAIGNS










TIMING: April 18 - November 20

CAMPAIGN 
PARAMETERS

CORE MARKETS:
Baltimore, MD
New York, NY
Philadelphia, PA
Raleigh, NC
Washington, D.C.
Virginia

BUDGET: $8.6M

EXPANDED MARKETS:
Boston, MA
Cleveland, OH
Columbus, OH
Harrisburg, PA
Nashville, TN
Pittsburgh, PA
Atlanta, GA
Charlotte, NC
Chicago, IL



Broadcast TV

MEDIA MIX
Podcast  &

Streaming Audio Connected TVOut of Home



SocialSearchDigital Video 
& Display

MEDIA MIX
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Strategic
Planning

Alleghany Highlands
Bristol
Charlottesville – Albemarle Co.
Eastern Shore
Fairfax County
Harrisonburg
Hopewell – Prince George Co.
Nelson County
Norfolk
Pulaski Co.
Richmond Region
Saltville
Smithfield – Isle of Wight Co.
Smyth County
Surry County
Virginia’s Blue Ridge

Drive 2.0 Communities

www.vatc.org/drive-2-info/





Tourism
Development

Hilton Norfolk | The MAIN

$ 495 m     Capital Investment

$ 10.2 m     Local Tax Revenue

1,209        FTE Jobs

Tourism Development
Financing Program





Tourism 
Improvement
Districts

TIDS

https://www.vatc.org/tids/
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A business district created to generate funds
for destination marketing & capital investment

Tourism Improvement Districts

Tourism businesses collect new visitor fees to
fund local tourism marketing & development 

TIDS



VATC.org/tourismzones

CIVITAS Advisors
Tiffany Gallagher

tgallagher@civitasadvisors.com

Tourism
Zone

Opportunity
Zone

Tourism
Improvement

District

TIDS
* Zones can overlap, but do not share any program

mandates, legal or funding requirements or benefits  

VRLTA
Eric Terry

eric@vrlta.org

https://civitasadvisors.com/resources/
research/tourism-improvement-district
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https://vatc.org/tourismzones/
mailto:tgallagher@civitasadvisors.com
mailto:eric@vrlta.org
https://civitasadvisors.com/resources/research/tourism-improvement-district/


Marketing
Leveraging

2022

$  2.7 m VTC Funds

$12.4 m Industry Matching Funds

279 Tourism Programs

1,000+ Combined Partners

MLP + RMLP + SEF + DMO
Grant Programs











Partnership
Marketing
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Help Desks & Fam Tours
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Help Desks & Fam Tours
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Partnership
Marketing - Grants

POIs

Help Desks & Fam Tours

OKRs

Microbusiness Marketing Leverage Program

Virginia American Revolution 250 Program

Special Events and Festivals Program

DMO Marketing Program

Marketing Leverage Program



THANK YOU!

www.VATC.org
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